


With funds tight and dona-
tions dropping, the news that
the retail toy store chain of
Toys “R” Us has opened
“Holiday Express” mini -
stores was yet another blow.

The mini-stores have no
relationship to the charity,
McLoone stressed.

Last Tuesday, he and other
members of the organization
held a press conference at
their Holiday Express ware-
house in Tinton Falls to alert
the public to that fact.

Toys “R” Us, according to a
company press statement
r e l e a s e d  o n  S e p t .  1 5 ,
announced the company’s
plans to establish nearly 350
temporary outlets during the
holiday season. These “pop-
up” stores, called Toys “R” Us
Holiday Express, include
about 80 of the stores in malls
and other shopping centers
and more than 260 shops
within the company’s existing
Babies “R” Us locations.

McLoone said this devel-
opment  is  troubl ing to  
the charitable organization,

because it may be confusing
for contributors and actually
m a y  i m p a c t  H o l i d a y
Express’s ability to raise 
the necessary money to 
continue its work.

“I saw the sign and I
stopped,” said Amy Broza, a
member of Holiday Express’s
board and a volunteer with the
organization. She was refer-
ring to the Toys “R” Us sign.
“It made me confused,” she
said. “And it worried me that it
would impact our mission.”

“It had a very visceral
impact on me,” Broza told
m e m b e r s  o f  t h e  p r e s s
Tuesday.

Holiday Express is now
entering its 17th holiday sea-
son, providing entertainment
and holiday cheer for the
underprivileged, disabled
and ill.

Founded in 1994,  the
organization, an Internal
Revenue Service-designated
not-for-profit, consists of
more than 100 musicians, and
hundreds of other volunteers,
who during the holiday sea-
son, perform for residents of
homeless shelters, as well as
children’s hospitals and other
locations serving the elderly,
disabled and disadvantaged. 

From late November until
Christmas, Holiday Express
travels the tri-state area
delivering food, individual
gifts, live music, games,
practical and moral support
to those in need.

McLoone, the nonprofit
organization’s founder and
president, is also well known
in the area as a restaurateur
and musician.

“Our reason for calling it
‘Holiday Express’ is we’re
bringing it to the people we
serve,” he said.

Unfortunately, the name
was never trademarked. “We
couldn’t imagine that anyone
would look to use Holiday
Express,” he acknowledged.

Now, McLoone is asking

the retailer to rethink its use
of the name. “We want them
to stop,” he said.

The fear, McLoone said,
is, “People would say, ‘Wow,
Holiday Express has made a
deal with Toys “R” Us, they
don’t need our money,’” and
nothing could be further
from the truth.” Or, he con-
tinued, people may assume
that by making a purchase at
one of these stores, they are
making a contribution to his
organization.

On Sept .  18,  Hol iday
Express sent a letter to Toys
“R” Us corporate headquar-
ters. “We got no response,”
he said. Eventually, the retail-
er did answer, by way of its
intellectual property counsel,

saying it planned to continue
using the name, according to
McLoone.

“Their position is attaching
(the words) ‘Toys “R” Us’
m a k e s  i t  ( d i f f e r e n t ) , ”
McLoone said.

A legal battle would be
lengthy and very expensive,
requiring resources the organ-
ization doesn’t have, he contin-
ued “This is a classic David
and Goliath story,” he said.

McLoone still hopes to be
able to talk the matter out
with the retailer, but up until
now efforts have been fruit-
less. “All we can hope for,” he
said, “is to let the public know
this is not us.”

But a representative for
Toys “R” Us defended the

retailer’s position.
If you do an Internet search

for ‘Holiday Express,’ “You’ll
see thousands of businesses,
including trucking companies
and everything else named
Holiday Express,” noted
Kathleen Waugh, a spokesper-
son for Toys “R” Us.

Besides, Waugh said, “We
believe there can be no 
confusion between the two.
Our pop-up locations are
called Toys “R” Us Holiday
Express. They’re not called
Holiday Express.”

“We’ve relayed that, over
several conversations, to the
Holiday Express people,” and
there would appear to be no
need for any additional con-
versations, Waugh said.
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“This is going to be like
the  Henley  Regat ta  in
England,” said Gooch, who
emigrated from Great Britain
in the 1980s.

Participants in the Dad Vail
will compete on a 2,000 meter
Olympic distance course,
from Victory Park to the
Oceanic Bridge.

The Two River Times™ will
be a corporate sponsor for the
regatta, Gooch said, adding
that he expects the event will
be a major economic boost for
the region.

The founder of the Dad
Vail was former Rutgers

University Athletic Director
Lev Brett. Rutgers has the
oldest college rowing pro-
gram in the United States.

The regatta is named in
honor of Harry Emerson
Vail, who was known as
“Dad” in the days when he
coached the sport at the
Universi ty  of  W isconsin 
during the 1920s. 

The first organization
meeting for the Dad Vail took
place on February 10, 1939
with seven colleges in atten-
dance, including Rutgers. 
In the ensuing years, it grew
to  become the  l a r ges t  
collegiate rowing regatta in
North America. 

Officials for the Dad Vail
organization declined to com-
ment for publication.
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RED BANK – Talking
about writing, and specifical-
ly his latest work, Let The
Great World Spin author
C o l u m  M c C a n n  s a i d
Tuesday evening, “The gift
of literature is to live in a
body that is not your own.”

McCann gives the readers
those bodies, allowing them
to experience a certain time

and place, through the voices
of characters like the Irish
monk, working among the
heroin addicts and hookers of
Manhattan; of Tillie, the 38-
year-old Bronx prostitute and
grandmother, as she strug-
gles to survive and cynically
observes the world around
her; and the mothers of sons
killed in a far-flung war.

“I feel blessed to think I
could speak for other voices,”
he said.

McCann made those com-
ments and other observations
about his work, literature and
the life of a literary artist,
while appearing this week at
the Two River Theater, 21
Bridge Avenue, for the latest
literary event sponsored by
NovelTeas, a company work-
ing to bring these type of tea
salons to life.

McCann, 44, is a native of
Dublin, Ireland, who has lived
in the U.S., primarily New
York City, for roughly 19

years. His previous works
include the novels Zoli and
This Side of Brightness. But it
has been his Let The Great
World Spin that has attracted
considerable attention since
its publication in early June,

now even garnering a nomi-
nation for this year’s presti-
gious National Book Award.

The novel is set on Aug. 7,
1974, a tumultuous time for
New York and the country.
The nation that summer was
embroiled in the controversy
surrounding the Watergate
hearings, with President

Nixon at that point preparing
to resign from office, and in a
controversial war in Vietnam.
New York was plagued with
crime and in the throes of a
financial crisis. But on that
specific day, a young French-
man named Phillippe Petit
was able to sting a metal cable
between the two towers of the
World Trade Center, in lower
Manhattan, and proceeded to
walk back and forth between
what were then the world’s
tallest buildings.

“Like an angel dangling,”
was the way McCann, with a
lilting brogue, described
Petit’s stunt, noting, “there
were tens of thousands of
people,” who were watching
Petit.

“For me,” McCann said,
“the tightrope walker was a
devise to pull people through
the book.” And while largely
set 35 years ago, the real
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